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1 United States 13,590,076 18,629,957 0.7295
2 Germany 8,309,197 14,918,324 0.5570
3 United Kingdom 3,711,321 6,584,603 0.5636
4 Japan 3,358,161 8,492,597 0.3954
5 China 3,249,899 18,940,743 0.1716
6 France 3,083,755 6,791,058 0.4541
7 Canada 2,398,254 4,659,525 0.5147
8 Netherlands 2,224,327 6,954,753 0.3198
9 Korea 1,912,350 5,727,686 0.3339
10 Belgium 1,540,099 4,871,273 0.3162
11 Italy 1,522,351 5,418,227 0.2810
12 Switzerland 1,335,075 2,818,265 04737
13 Australia 1,300,577 2,742,387 0.4743




14 Hong Kong 1,048,544 5,265,615 0.1991
15 Spain 1,023,197 3,833,963 0.2669
16 Singapore 997,921 4,652,313 0.2145
17 Sweden 958,438 2,240,784 0.4277
18 Austria 648,361 2,049,875 0.3163
19 Denmark 562,821 1,534,890 0.3667
20 Russian Federation 491,740 5,036,165 0.0976
21 Brazil 418,436 2,489,568 0.1681
22 Taiwan 411,067 3,109,596 0.1322
23 Finland 336,410 919,997 0.3657
24 India 327,558 3,795,152 0.0863
25 United Arab Emirates 240,592 2,876,987 0.0836
26 Czech Republic 211,016 1,590,878 0.1326
27 Poland 199,237 1,950,824 0.1021
28 Thailand 145,852 2,406,852 0.0606
29 Hungary 129,859 1,130,292 0.1149
30 Mexico 129,045 3,306,009 0.0390
31 New Zealand 123,925 415,079 0.2986
32 Chile 118,883 812,001 0.1464
33 Saudi Arabia 110,555 3,315,047 0.0333
34 Turkey 101,481 1,614,551 0.0629
35 Malaysia 72,161 2,325,069 0.0310
36 Greece 56,721 606,957 0.0935
37 Israel 54,562 826,022 0.0661
38 Philippines 18,191 605,502 0.0300
39 Jordan 3,725 114,681 0.0325
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2012 7}A =gZ|ojy ZAqf 2013 7tA =gZ|ojy ZAa}
=9 =7t 74 usb | =% =7t 7}% UsSD
1 Switzerland 14.52 1 Switzerland 14.50
2 United Kingdom 1441 2 United Kingdom 14.32
3 Sweden 13.84 3 Sweden 13.78
4 France 13.83 4 Japan 13.50
5 Germany 13.75 5 Germany 13.46
6 United States 13.74 6 United States 13.27
7 Japan 13.70 7 France 13.23
8 Finland 12.89 8 Finland 12.70
9 Italy 12.87 8 Denmark 12.70
10 Denmark 12.81 10 Canada 12.56
11 Australia 12.76 10 Netherlands 12.56
11 Netherlands 12.76 12 Australia 12.49
13 Canada 12.63 13 Belgium 12.48




14 Austria 12.62 14 Italy 12.28
15 Belgium 1251 15 Austria 12.26
16 New Zealand 12.39 16 New Zealand 12.03
17 Spain 12.28 17 Spain 11.67
18 Korea 11.51 18 Singapore 11.37
19 Greece 11.27 19 Korea 11.21
20 | United Arab Emirates 11.24 20 |United Arab Emirates 11.20
21 Singapore 1101 21 Saudi Arabia 11.04
22 Russian Federation 10.89 22 Russian Federation 10.61
23 Poland 10.50 23 Greece 10.29
24 Israel 10.43 24 Israel 10.05
25 Hungary 10.26 25 Poland 10.01
26 Kuwait 10.18 26 Hungary 9.81
27 Czech Republic 10.04 27 Czech Republic 9.71
28 Brazil 9.86 28 Brazil 9.66
29 Turkey 9.67 29 Hong Kong 9.64
30 Jordan 9.59 30 Chile 945
31 Chile 9.57 31 Jordan 9.20
32 Hong Kong, China 9.43 32 Turkey 9.01
33 Taipei, Chinese 9.35 33 Taiwan 8.98
34 Mexico 9.21 34 Mexico 8.60
35 Malaysia 8.78 35 Malaysia 8.38
36 Philippines 8.60 36 Thailand 8.12
37 Thailand 8.45 37 Philippines 8.06
38 India 7.98 38 India 7.63
39 China 7.39 39 China 7.33
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71geHE JIXHIHA T SEMAXL Sted AAFEMATLY R A4 ZNE
2SOt
< 20124 HIHE 7}X| 81 2013 HsHE 7}X| Hjuo>
2012 4 2013 14 &9
T 7HX] (44 2kl PR Zhx|(aeren) | ES
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LG M XK 22,629,433 LG M X} 20,578,670, -
7| OFXI& X&) 18,079,140,  7|O}X}EXH® 19,066,798 -
Dkt 14,298,494 @ZAIR 13,287,827 1t

& 2 AMPA0NM LHSHE J|PEME JHX|HIE A YHE 2000 H A|SEJALD, S8

14 3 "HIM0| AFRE= EHE JFX|"H7F ZE(PS Brand Evaluator)%
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2, EATTE 13,287,827 HUHO R MEFE|TM 522 MSH FIAEAC
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CAoh e A|FOAM St dutE o s THE 'S3YA d= X 2|54’ o|o[X|of

CHeh 48X BWIE7t £3 £ Ho@ Lbetwct

-3 92 AKX LG MRS HS A
HILEIQUCE ADIEE A|ROM SEO F
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o ek A2
ZbAM R oy

= AE LG FiEs 22 E|EH* s H
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The Power to surprise’ 2242 S8 X&Hol HUE HRLH | 4g o2 slea, 12
el B DIEZOIN 4YIHS XXSHe 50| 7Y Mt SAUE KB E HHE
Ho2 2 4 Uit

- RS 29 WSS Ok 5 SlojME 28 EAA@I YAUCH TAIEE AH[TY
7|¢0] OtdolE MBHoz SAUCHYS LMD 9lom, HIols A SRS
MEJIE UMSE DS AMME ZRIZ LAWSE S U.of SHSHA|
HENY em WiEL wU SUS EW @20 4 Wi ¥udez wo
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